utside An Impact-
ariven design
& technology

studio

Contact:
hello@outside.studio



Qutside Is an iImpact-driven
design & technology studio
born in Nepal, creating globally.

Our mission Is to build ethical,
sustainable, and fulfilling
communities by supporting
organizations driving positive

change and re-investing a
portion of our profits into
community initiatives.




While we're proud to be
headquartered iIn Nepal, we're
a truly global agency with key
team members inthe U.S., UK.,
and Europe who collaborate on
projects without borders.
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Services

Key services include:

Strategy

MVP definition

UX design

Ul design

Design systems
Front-end development
Back-end development
CMS

QA

Analytics

Storytelling
Copywriting

Key services include:

Brand strategy
Tone of voice
Visual identity
Storytelling
Copywriting
Motion design
Social
Collateral

Key services include:

Strategy

MVP definition
UX design

Ul design
Design systems
App-store asset creation
Front-end dev
Back-end dev
QA

Analytics
Storytelling
Copywriting

Collateral

Key services include:

Packaging
Sighage
Stationary
Merchandise
Editorial

Print

Copy

Writing In
Principle Practic

Crozier inspires confidence. Through an emphasis
on expertise, experience, and innovation, we make We [Verb}
clients feel like they can trust us with their valuable

art. Because they can. Personal, direct, ant
using verbs that der

placing art and the
of the messaging.

Key services include:

Tone of voice
Messaging
Copywriting
Storytelling



Projects

Outside has collaborated with a diverse range of global clients.
We've worked with businesses reducing waste in the fashion
Industry, innovating to create sustainable food systems, providing
healthy school meals for children, reducing the footprint of growing
meat consumption, promoting eco-tourism, and spreading
menstrual & sexual health information to women in Arab countries, to
name just a few of our clients’ iImpactful missions.

THE
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45+

People at Outside

150+

Projects

O

Continents

Q0%

Nonprofits & small businesses



Agency Partnerships

Other agencies that share our values and vision are our collaborators,
not our competitors. We frequently partner with agencies that don’t
have a service we offer or could use extra help to complete a project.

. - Client-facing collaborations mean we’'re communicating directly with the
Client-facin - - | |
g client alongside another agency. This allows Outside to take on some of RU Cca M Oth er

the account and project management responsibilities.

Wh | 'te — |a b el In white-label Co!laboraFions, we stay behind the.scenes gnd let our |

partner communicate directly with the client. A single point of contact media

p “ rt Ners with thg end-client e?llows our partner to simplify ’Fheir workflow and earn @ cause
a margin on our services by setting their own pricing.
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Intentional

We approach every project with an
open mind, without iImposing a signature
aesthetic, rote solution, or over-inflated
budget. Our goal is to understand your
organization to its core, delivering a
solution that captures your ethos, fits in
your budget, and meets your timeline.

Tech-skeptical

We know technology is a powerful tool
when wielded appropriately. We also
know that the best solution is
sometimes not a technological solution
at all=some challenges can be better
solved with business strategy or
people power.

Consclentious

We consider the broader context of
every project, offering solutions
focused on sustainability, accessibility,
and equity.

Sincere

For end-users, sincerity means no
misleading interfaces, Nno unnecessary
data extraction, and language that
reveals, rather than conceals. For clients,
It means we communicate transparently
on process, sometimes pushing back or
offering new ideas.

Evocative

Budget-friendly & value-oriented
does not mean bare & utilitarian. We
design platforms & products that
people want to use and we’re proud to
stand behind, because they function
well and look superb.

Post-growth

One of our brand pillars, this value
also extends to the way we work.
Our solutions address genuine user
needs, not a capitalistic desire to
grow exponentially.



Two of Qutside’s three founders are
from Kathmandu, Nepal. We're
excited to be creating from this part
of the world, which Is experiencing a
surge In entrepreneurial activity,
especially in tech and design.

t's clear that now IS the time to make
a positive iImpact by investing head-
first in the city’s potential,
contributing a portion of our profits to

local initiatives, supporting local
talent In the tech industry, challenging
stigmas about outsourcing, and
offering an alternative template for
success—one that prioritizes people
over profit.




Part of Outside’s mission Is to invest in Kathmandu and in the

I I I a Ct success and well-being of our team. Here are some ways we've
done that:

Nitiatives

All-Women WordCamp Local Business WE United Project

Hackathon Initiative

We’ve joined the Shequal Foundation’s We sponsored and took part in In 2022, we held an internal workshop to Outside joined forces with the organization,
all-women hackathon in 2023 and are WordCamp Kathmandu, in 2022, where discuss the impact of independent which uses dynamic sports to help women
proud to have a continuing relationship we shared our learnings about WordPress businesses in Kathmandu. Team members and girls develop leadership and team-
with the non-profit. and built relationships with ambitious then received 10,000 rupees each to spend building skills, to host a four-week futsal

developers in Nepal. how they saw fit. training program for women in the office.
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Mauj

A sexual & reproductive wellness
brand created by and for Arab
women. |ts founders aim to de-
stigmatize conversations around
women’s bodies in the Arab world
by creating a safe, shame-free
place for women to explore and
learn.

STRATEGY
USER EXPERIENCE
DESIGN

DEVELOPMENT

New topic: Painful periods Read now

e

Bod Cycle Sex Self More
mauj o

Must read

Sex

How Do I Kn
Virgin?
The sexual & reproductive
wellness platform for—and by— ¢ cyel
Arab women e
word “vagina
Welcome to Mauj, where learning about and discovering
our bodies is a celebratory, shame-free experience.
® Self
Our Story A brief hiStOﬁ

female orgast



Mauj’s large audience includes
women who are exploring new
information and those who want
answers to specific questions;
women who are new to the topic
of self-pleasure and those who
are ready to shop for a device;
women who are monolingual and
bilingual. Many women come
looking for a community, while
some require a more discrete
browsing experience. Our goal
was to cater to the diverse
spectrum of women accessing
the platform.

LIVE SITE /

New topic: Painful periods Read now dujell

%gd_ij C& Account> —

The Infradian
Rhythm: The Key to

Understanding Your
Body’s Natural Cycle

® Cycle

While most of us are familiar with
the circadian rhythm, which 1s
shared by both men and women,
the Infradian Rhythm is unique to
women and far less studied.

Part of the topic:

Menstrual Cycle Awareness )

e Adapt he _exercise,
work, and live according to

where we are in the cycle

Glossary
Terms you'll find in this resource

Infradian Rhythm

a 24-hour biological clock that explains the
fluctuations of our productivity, weight,
period, health, sex drive, energy, and mood
throughout a cycle

Chronobiology

A field of biology that examines timing
processes, including periodic phenomena in
living organisms, such as their adaptation to
solar- and lunar-related rhythms.

2 terms

12


https://www.mauj.me/

New topic: Painful pericds Read now

it Body Cycle Sex Self More &Account

, Welcome back

;L I B is  dalieas [t

Defining Self-Pleasure

/ (fﬂ\

Tune into your menstrual Get to know your body
through a better understanding

of your anatomy.

Discover just how natural yol
sexuality and sensuality are cycle and learn about your

unique rhythms.

Self

5 topics | 17 resources . 3 topics 13 resources get The Female Orgasm: From
2 topics | 9 resources Exploring Self How It Happens to What
It Feels Like
Pleasure

Embark on a journey of self-exploration and
empowerment through self-pleasure
techniques, resources, and insights.

Self
5 Ways Self-Pleasure Can
Benefit Your Health and
12 resources 5 G
Relationships

Self
Debunking the Most

Common (And Harmful)
Myths About Self-Pleasure

Change journey

Self

3 Beginner-Friendly Self-
Pleasure Moves to Try

Self

3 Ways to Deepen
Intimacy with Your Body

There are different routes into
the content on Mauj’s site-
through a topic, through search,
through a specific question, or

. . . Saved Try this Jump back in
Just by poking around. If Mauj Is a ﬂ,

woman’s first inroad to self- |

discovery, then its content 4—

should be thorough, careful, and Saued resourcas
considered without being
overwhelming. We designed the
site to feature a variety of
categories & topics, plus the
option to create an account to
save content and customize the
homepage.

See all >

o Self

Why you've been using the
word “vagina” wrong




Mauj sells its own vibrators and
an aloe-based lubricant, and the
proceeds fund the resources,
stories, and informational
material it shares. But Mauj
visitors don’t have to shop to
learn. We created the flexible,
expandable Shopify site to live
onits own.

LIVE SITE /

Free shipping — always! 3.9,)5?.“

9= :
mauj -

Best seller

Deem

The new and improved version of our beloved first
vibrator, engineered to be fully waterproof and
deliver more pleasure.

$75.00
GOOD FOR Solo Exploration | Partner Play
Color Mauve . Q

Add to cart — $65

Deem 1

Deem 2

RE

mauyj

We believe in:

Celebrating women
Learning about our bodies
Dismantling shame
Normalizing pleasure

Celebrating female sexuality

Welcome to Mauj, where learning about and
discovering our bodies is a celebratory,
shame-free experience.

We've designed our products to help you explore your body, solo or otherwise.
Whether you're a curious novice or a seasoned explorer, this is for you,

Best seller



https://maujshop.me/

Fork & Good

In collaboration with the design
agency Mother, we developed
a playful, animated website to
tell the story & science behind
the lab—-grown meat company

Fork & Good.
culture
judged for any idea
e so you can think
SITE DESIGN there without fear
DEVELOPMENT iought of as weird or

s a safety net that
ovative thinking.



QQQ\*& Gooo Product Impact About Careers

To sustainably feed more than 9
billion people by 2050, we need
to produce 50 percent more
food and decrease carbon
emissions by two-thirds.
Compared to industrial
agriculture, Fork & Good’s 2 3
production process uses 15
times less water & 70 percent
less land, without the need for
antibiotics.

LIVE SITE /



https://forkandgood.com/

The Fork & Good logo is an
expressive cartoon fork that

bounces, laughs, and licks its lips.

To walk users through the
possibly unfamiliar concept of
lab-grown meat, we used
animation and transitions that
make the experience interactive
and approachable.

getin touch

Name

Email

Message




Mother created a playful brand
using bold primary colors and a
quirky font. We translated that
look & feel into an equally stand-
out digital experience, using a
different color combination on
each page, a color-changing
navigation bar, and a 404 page
full of raining dumplings.




For Days

For Days Is a closed-loop fashion
brand that significantly reduces
the water usage, carbon
emissions, and waste associated
with clothing manufacturing.

STRATEGY
USER EXPERIENCE

DESIGN




The brand incentivizes
sustainable shopping habits.
Customers can buy clothing
made from repurposed materials
and return the clothes in
exchange for store credit. The
returned material is then
recycled into new garments.

FOR DAYS )

100% of our products are recyclable.
We plan and design for the end of a
product’s life at the beginning to make
sure what is returned to us can go into
future products.

Our movemerh.

consectet adipisc

12.5)

;{ of you joined our moveme

=

s




X Close X Close X Close - FOR DAYE

Total Total Total

Order Confirr

Thank you! Please check your em
confirmation.

Enter Discount Code

Bag edit Bag edit

Enter Gift Card

Cred |t Cred |t @ You completed , please return your it

ays. our item Is not sent back to us withir
days. If your item i back ithi
Continue to checkout , payment method will be charged.
Select any of your closet items and send back to g

us within 7 days for credit towards this Shlpplng edit Free ( Brint returns label

purchase, or, use your credit.

Baby Tee

Size: Smal Payment Mastercard
Color: Black

XXXX XXXX XXXX 3920

1 4+ Remove T Al ( Place Order )

Several options for trading in Logo Sweat + Custom
clothing, including the option to Size: Small days to return
“‘swap” items, made the For Days’ Color: Black

shopping experience atypical.
We created a custom, flexible
check-out process with a clear 1 4+ Remove
interface that makes it simple for
users to use and earn credits and
swap clothing.

String Vest
$16 Swap Value

$32 Swap Value

days to return

Total

Bag Total

21



The brand is inspired by breezy,
simple LA style and by its
relationship to vintage and thrift
shopping. The clothing is
repurposed, so nothing about
the photography or art direction
could be over-polished. We
opted for an authentic, clean,
and uncomplicated look & feel.

FOR DAYS Women Men More Search Account

@ For healthier days—Try our locally made, not-for-profit masks

/

Organic. Closed Loop. Endless. |
Change your tees, change your life.

Shop Men —>
Shop Women —
=

)Buy (2)Swap (3)Earn How It Works — (1 )Buy (2):

| atest Arrivals Shop All —>

\
\
. b

— FOR DAYS

O O O O

Slouchy Crew LS $42.00
CD . . $16 Swap Value

S M L XL

Fit

N Dropped shoulder, wider shape with an

Sintantinnallv lnnca fit Tha nackline ie nat tinht




| anghe

An autonomous, backyard
greenhouse that supports a more
flavorful and sustainable food
supply chain.

ORIGIN

Argentina

HARVYESTED

Your backyard

BRAND IDENTITY

INVESTOR DECK

APP VISION DESIGN



Typography—Primary App lcon

Brand

Green Deep Green Off Black Muted Brown

= = = = Qurprimary typeface

Is Karrik. It is used for
4 headings and within

b= . marketi ng madterials.

Greenhouse

langhe - @ o

2002

langhe - P
Coddspning, NY

Traditional wooden food crates
iInspired Langhe’s visual identity.
Much like the greenhouse
concept itself, we set out to
modernize and simplify a
utilitarian object. B

Effortless, App-
based Gardening

- bai Kd_ln_-_
Ha\stone

“ : \ Lorem ipsum dolor sit amet elit, sed do ORIGIN £ . HARVESTED
S eiusmod tempor incididunt ut labore et 3 =L,
Malaga ( \ dolore aliqua. Ut enim ad minim veniam. Argentina ©. JatEbeoiySd

Oilseed

Loerem ipsum dalor sit amet, consectetur adipiscing
alit, sed do eiusmod tempor incididunt ut labore et
dolere magna aliqua. Ut enim ad minim veniam,
quis nostrud axercitation ullameo laboris nisi ut

aliguip ex ea commodo consequat. Duis aute irure
dolor in reprehendert in voluptote velit esse cillum
dolore eu fugiat nulla pariatur, Sunt in culpa qui Ic:mghe
WIS 15 THE CAPTION ST¥.7 FOR AH IMAGE officia deserunt mollit anim id est laborum,

Leram ipsurm dalor sit ameat, censectetur adipiscing
elit, sed do eiusmod tempor incididunt ut labore et

Arlare mnona Alicna 1 enim ad minim venicm

24



e

e

Halston

We developed a clean and
contemporary visual language to
appeal to an affluent and tech-

- 255 5 N (]
savvy audience. We kept AI m M
foodies front of mind for the 3 langhe I a'nj I

brand expression, showcasing
the array of vegetable varieties
that can be grown in a Langhe
greenhouse. The bag shown
here includes the names of

various types of cucumber. alim@langhe.com

767 293 0349
langhe.com

25




We were also tasked with
Imagining how the app
experience could come to life.
Features that focused on
building a following and digitizing
the greenhouse experience
included produce growth-
tracking, “seed drops,” e-
commerce opportunities, family
leaderboards, and social sharing.

Mazourek Cucumber

06

MORE INFO

1.7

7.2

RE-ORDER

1:05 / 1:43

Fanfare Cucumber

12 oF 200 REMAINING

> banal, this

Mazourek Cucumber

5lbs 50 days to harvest

THIS WEEK

ST NS

THIS MONTH

~ Sl S S

YTD

My Harvest

WEEK 27

amygram

The harvests keep getting better!
#langhe #homegrown

RETAKE

26



While the overall brand tone
came together during strategic
phases of the project, we
created multiple visual
expressions to ensure the
essence of the brand came
across with precision.

13%

Growth in the last 7 days

Days left to plant your Violetta
Artichoke seeds

LANG

GREENHAUS




Genk

Generation Environment is a
micro-philanthropy app focused
on the planet. Its frictionless
design makes it easy to support
environmental action: Every time a
Gen E user makes a transaction,
the app automatically sends a
percentage of their purchase to a
vetted environmental nonprofit.

STRATEGY

USER EXPERIENCE

APP DESIGN

SITE DESIGN
PROMOTIONAL DESIGN

DEVELOPMENT

28



Using a design language
grounded in activism, we
partnered with Gen E on various
call-to-action initiatives
including Climate Week InNYC
and multiple social campaigns.

EDF, . Envirg -

J'Jre-:;g,a.m,w=I

Mental pe

the naturs

CLosE 3¢

'F NATURE

TFOL
A T ATions CONFIppy

Settin
4 detap
] RALLL T
Your 'U“”-Thas,gq LT

Sy

Cdrpgy dollay

Bive

0.03

o

WE'VE ERED
WITHMORETHAN

29



The Gen E site has two central
goals: encouraging app
downloads and providing visitors
with climate news and
informational content. We
designed the site to first educate
visitors through bold, clear
messaging and then inspire them
to take action using simple
navigational tools.

LIVE SITE /

— gen e Download

ONEAPP
FORALL YOUR
ENVIRONMENTAL
PHILANTHROPY

Automate, track, manage, and feel good -
you're part of the climate solution.

TURN ON YOUR
LOVE FOR THE
PLANET

OUR SEAMLESS MICRO-PHILANTHROPY APP
ROUNDS UP YOUR CHANGE AND gES ITTO

YOUR PICK OF TOP NONPROFITS

@& App Store

lI_.-|i"'|I o

e ™
L]

# Download on the

GET EMAILS

\ GET IT ON

»" Google Play



https://generationenvironment.com/

WIP
Rebrand

A /SN J A 7 [ N s i /N

GENERATION
ENVIRONMENT

Spendi A
_ pending,
We are currently undertaking a
complete brand refresh to update Eve rYd ay
Gen E’s narrative for the new I

mpact

reality of climate politics. New
messaging needs to reflect Gen
E’s evolution into a community
that’s inclusive to everyone who
wants to join the fight for a better
future. These slides give a taste
of what’s to come.

Th ok
'n:::i'-'u‘-f' o

BRAND IDENTITY

TONE OF VOICE

COPYWRITING



Ambient tones reflect the need
for sustainability initiatives to be
calming, welcoming, and
hopeful. People-focused
iImagery puts our everyday lives
at the center of change, and
bold, unapologetic typography
shows that Gen E is trustworthy
and impactful.

32



Crozier

CRUZIER

A global art storage & logistics
company dedicated to the care,
movement, and long-term
preservation of art and culture.

Doing more
Jor your art

STRATEGY
USER EXPERIENCE —
DESIGN

DEVELOPMENT

COPYWRITING

BRAND IDENTITY




AY
Crozier is a global company, with [OPC
30 locations in the U.S., Europe, / K

and Asia. We designed and
developed a site capable of |

. . . it ametyconsectetur
serving each region, with do eiugdfod tefber
accompanying details about e et dolore magna.
what the company offers where.
Across desktop & mobile, the
design retains its image-rich
aesthetic while the Ul remains
responsive and engaging.

lp with any project
act Us

LIVE SITE /

CRUIZIER Q

=~ :\% :gﬂ.

NY & the .
Northeast

Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor
incididunt ut labore et dolore magna.

We’re here to help with any project

Contact Us

CRUZZIER Q = CRUZZIER Q = CRUZIER

= v | : n e

FreLtEil) _
ﬂ, |
-~ PL,

)

US Eure
West Coast SWilZc¢
Lorem ipsum dolor sit amet, consectetur Lorem ipsum dolor sit amet, consectetur Lorem-ipsum dolor's
adipiscing elit, sed do eiusmod tempor adipiscing elit, sed do eiusmod tempor adipiscing elit, sed ¢
incididunt ut labore et dolore magna. incididunt ut labore et dolore magna. incididunt ut labore

We're here to help

We're here to help with any project We’re here to help with any project
Contact Us Contact Us

34


https://www.crozierfinearts.com/solutions

Crozier offers a vast array of
services, from art transport &
storage to installation &
digitization. We organized the
site map by solutions & regions,
to make it easy for visitors to find
information without getting
overwhelmed. Communicating
regularly with Crozier, we also
highlighted client & staff
testimonials on nearly every
page. Additional pages
emphasize the company’s values
as it moves toward a more
sustainable future.

% 08, e
a3y, ol
ore 20 Bty

® o
Tagng



As a well-respected company

with a history in the art world, we

knew Crozier needed a visual
identity that was elegant, art-
oriented, and timeless. We
created a soothing extended
color palette, emphasizing the
company’s ability to handle any
challenge with poise. The tone-
of-voice strategy prioritized
direct, action-oriented
messaging, to cut down on fluff
and get to the heart of the
business—art & the people who
love it.

CROZIER LLogo

Design Vision

Typography

Color
Elegant.
Warm.
Timeless.

Calm.

The enhanced Crozier design language is editorial
and elegant, and utilizes an extended color palette
to convey warmth. Using the serif typeface
alongside carefully composed imagery and free,
but structured layouts creates a timeless aesthetic.

Styleguide -

Visual Language

Brand Materials

CRIZIER Styleguide—2023

INnter

Typography—Emphasis

HQs in London,

G1' Super e

Logo—Treatment

Orange + Beige/Grey Orange + W
Beige/Grey tones are priofitised aver Orange+Whi
Orange+White. by case bas

CRIZZIER Cl

CRUZZIER

CRIIZIER

Color—Palette

Beige tones have be addad to the original
pakatte to add warmth, and additional
elegance.

Beige—iid and Beige—Light are used as
website background colours.

Medium lialic

Intro

Team imagery should focus less
on headshots ard more on pecple
at work, and highlight the theme
of ‘expertise’,

The added warmth within the palette is
alsc continued throughout the site
photography.

Imagery is slightly desaturated, with

warmth tones being enhanced for

alignment with the beige background "] =’ ==
tomes = = =

Exprsure shauld be set adjusted ta
sightly higher than default to ensure a
sense of cleanliness is captured

CRUZIER By - Stylequide—2023

Design Language—Multiply Image Treatment

On cecasion the mdtiply blend mode can ba
applied 1o imanery 10 help create uniqus,
vistally differentiated momants.

“There is a reason that Crozier's
Museum Crates, for decades, have
bean held up 45 the gold standard
within the art services Industry.”

Climate

Controlled

“Originally founded Dy (he art
ocommusnity, like cur fair, a3 it has
grown, Crozier has remained trua ta
putting a¢t at the center of
evarything.”

CRIZZIER Styleguide—2023

worldwide

CRIZIER

Color—Site Distribution

15 ]
LE 351
35 iz
CROZIER

Writing
Principle

Crozier inspires confidence. Through an emphasis
on expertise, experience, and innovation, we make
clients feel like they can trust us with their valuable
art. Because they can.

Styleguide—2023

In
Practice

We [verb]

Personal, direct, and action-oriented messaging
using verbs that define Crozier’s versatility, while
placing art and the people who love it at the center
of the messaging.

Medium

Art
Direction

Erand Materials—Uniform: T-Shirts

Unifarm designs should be clean, minimal, and
consider both the front and back of garments.
Crozier slogans can be used in alignment with
the styles found in this document.

CRIZIER

CRIZIER

Brand Materials—Google Slides Temp

Crue o imited fant optlons within Gaogle Skdes,
the typograchic hlecarchy slightly enifte within the
deck tempéate. Sans (Inter] becomes the primary
farit, with a senf [Narum Myeoniio) playing 2
supporting role. The elegant and clean Croziar
aesthetic has baen continued however.

Headings:
Intar Tight Meadium

Sub-headings & statemants:
Marum Myeongjo
Body:
Inter Tight Light

Doing
more {or
your art

36

milenasales@crozierfinearts.com

Global Marketing Director

Styleguide—2023
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Projects




FoodCorps

DEVELOPMENT Ruca

FoodCorps Is a nonprofit that partners with
schools and communities to provide hands-on
food education and nourishing meals to kids in
more than 250 schools across the country.

A vital part of FoodCorps’ function iIs to Impact
policy. Our modular approach to web dev allows
the FoodCorps team the flexibility to add
resources, news, and action initiatives on their
own, making It easier for the site to scale as
needed without breaking. Our development
team worked with Ruca’s creative team to
create custom animations on “The Case for
Food” page.

_'B_D_D_CDHP About The Case for Food What You Can Do
\W\ 17/

Obrgoal: by 2030, every child has access to food
gdugation and nourishing food in school.

About Nourishing
Futures

~ Read our press release

The Mot ¥ SEquiry
S ir i f

In September 2022, FoodCorps launche
initiative, a commitment grounded in eq
all 50 million students learn about food
nourishing, free meals in school by 203(

This commitment was announced in col
House Conference on Hunger, Nutrition
Biden Administration unveiled a nationa
and increase access to healthy food.


https://foodcorps.org/

Nul

BRAND SITE DESIGN DEVELOPMENT COLLATERAL LIVE SITE /

Nul I1s a high quality, low-1mpact apparel brand for
families that uses sustainable materials and an
ethical supply chain. Its clothing can be worn and
re-worn for generations.

We defined Nuri’s strategic and design direction,
then set out to visualize the new identity in a book MADE TO LAST
that covered tone of voice, design language, art SO THE EARTH
direction, photography, social design, and WI

packaging. Each Nui piece is crafted intentionally. | :

The brand book reflects that intentionality in its
messaging and mirrors the soft, comfortable, and
ightweight quality of the clothing In its design.



https://nuiorganics.com/

Statue of Liberty

AN ICON. A SYMBOL. A PROMISE.

DEVELOPMENT | [ DATA SYNCHRONIZATION Ruca Together We preserve
her legacy.

The Statue of

The Statue of Liberty & Ellis Island Foundation e
works to preserve and honor two of the USA’s R
most iImportant landmarks. Outside was
responsible for the entire tech strategy and
built a complete overhaul of SOLEIF’S The Role ofhe
website, which included e-commerce and

complex data integrations.



https://www.statueofliberty.org/

Death with Dignity

DEVELOPMENT Ruca

We refreshed the site for Death with Dignity, a
leading advocate for end-of-life reform. We
collaborated with an agency partner, Ruca,
which overhauled the brand and site design.

Our team Integrated a “whip count feature” using
the OpenStates API to access state-specific
legislator & representative information,
combined with Google API to provide necessary
longitude and latitude data from user addresses.
These features enhance and customize the user
experience.

M“ w"-" nm“"-' About Resources States Take Action Don

WE SHOULD ALL HAVETHE
RICHT T0 DIEWITH DICHITY

MH m ma“m About Resources States Take Action  Donate

CURRENT STATUS: ENACTED

About

The New Jersey Aid in Dying for the Terminally Il Act passed in 2019

Timeline of Death with Dignity in New Jersey

2022 On December 22, 2022, New Jersey lawmakers introduce
“EW ]ERSEV A4921. This bill waives the 15 day waiting period for the New
f

Jersey Medical Aid in Dying for the Terminally Ill Act.
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https://deathwithdignity.org/

Rovyal Mountain

<S|TE DESlGN> (DEVELOPMENT) LIVE SITE / .
Royal Mountain About Partners Experi

Travel—Nepal

We are Nepal's leading sustainable
tour operator. This is what we do...

Royal Mountain Travel Is a sustainable tour
operator for Nepal, Tibet, and Bhutan dedicated
to driving community change through authentic
and meaningful travel.

Outside designed a look and feel for its new site
that Is human, organic, and textural, and applied it
across RMT’s new homepage to entice
conscious travelers.



https://royalmt.com.np/

Tydo

WEBFLOW DEVELOPMENT LIVE SITE /

Tydo isaY combinator, Series A- funded
startup that helps Direct-to-Consumer (DTC)
brands organize complex data into rich and
INtuitive dashboards.

[ ]
Tydo is your data team. Receive customized reports and expert

We developed a clear, easy-to—navigate
website for the company geared toward the
brands and agency clients it serves.

We continue to help the Tydo team build new
pages as Its services evolve, working closely
with the company’s in-house designer to make
sure that the Ul is cohesive with the site’s bright,
bubbly visuals.



https://www.tydo.com/

Shea Market

SITE DESIGN DEVELOPMENT LIVE SITE /

Shea butter Is a product of vital importance to
the West African economy, thanks to its
environmental sustainability and the economic
support it provides to village women who
harvest the shea nut.

Outside defined the user experience and
created the visual language for the community
platform Shea Market. The platform promotes
trade and allows for knowledge-sharing within
the Industry, allowing users to connect with one
another and access educational resources.

Shea JOIN US
Market

Natural

ONE TREE
INFINITE
OPPORTUNITIES

A one sentence statement that expands on this
ource. Concise and digestible.

Shea JOINUS —
Market

FOOD

Featured

Newly Permitt
Ingredients Cr
Largest Shea M
d the US. & Grc
African Expor

VP Bawumia launches Parkland
Restoration Fund to protect shea

parklands

Trending Topic

SHEA AS A COCOA
BUTTER EQUIVALENT

Clll‘atcd by—
Global Shea Alliance

VP Bawumia launches Parkland Restoration
Fund to protect shea parklands
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https://sheamarket.org/

Yorba

WEB APP DEVELOPMENT LIVE SITE /

Yorba is a Public Benefit Corporation that helps
users understand their digital footprint so they
can delete what they don't need and better
manage the accounts they actually use.

Yorba’s mission IS to make people’s lives easier
online. We kept that in mind as we built its app
from scratch, enabling complex integrations and
data processing while keeping the user
experience smooth and uncomplicated.

The app will launch in November.

We want to earn
your trust.

You may be skeptical about trusting us with
the data we need to help you find and
clean up your accounts, inbox, and
subscriptions. Totally reasonable — but hear

us out.

Private, safe, and



https://yorba.co/

Hey Welcome

WEBFLOW DEVELOPMENT LIVE SITE /

N
welcome

Welcome helps HR teams benchmark and
communicate compensation iInformation with
employees and candidates using real-time
compensation data.

The tuture of
compensationis

We supported its mission to level pay equity
by making compensation transparent
between employees and employers.

We worked closely with Welcome’s In-house
designer to develop a custom website for the
company, highlighting its products, case
studies, and the additional online resources it
offers, including information about data
security. The company has since been
acquired by BambooHR.



https://www.heywelcome.com/

Boffo

(WEB DESIGN> <DEVELOPMENT> cartierstie with: NMlother DONATE DONATE

OUT ABOUT ABO
#

Boffo Is a queer nonprofit organization presenting
radical and experimental art and design. Outside
designed and built a welbsite that could act as a
hub for Boffo’s dynamic programming and events,
while telling its story in an aesthetic consistent with
the experimental nature of the community It serves.



https://boffo.art/

Community Homestay

BACK-END DEVELOPMENT FRONT-END DEVELOPMENT

Community Homestay Network, a recipient of
the Booking.com Booster Award on Sustainable
Tourism, IS a platform that connects primarily
women-operated, community-based
homestays In Nepal to travelers.

CHN initially used an outdated tech stack
Intended for another company, causing
Inefficiencies and technical debt. They had
business Issues, such as unequal benefits for
homestays due to booking distribution
problems. Key project tasks included
stakeholder interviews, strategic development,
and tech architecture re-design. We also
Implemented a round robin system to ensure
fair distribution of bookings.

LIVE SITE ~

B ps
ATED d
Q o Ty
\‘ ot B,
et ]
N

o~ . Ayt
K h\ ¥

o 4G m

communityhomestay.com LT]

ﬁMMUNITY .
HOMESTAY NETWORK

" ': o ) -

33 PR | —— i
1) J
NE

S ]
N
3
o~

.
< Yl

|

v %
=

. Search by homestay or category of local expel
X
=9

B
- -~
4"'{ : = /',"
= -
’1@-/ : /

A
A Fr (S
. LAY £ O e A
oFN - . B | bt - Eyd . - - X 1
] > 9 ¥ <
; ! 5
AL X
N
5
N h
w
A3 1"'0
b=

e iy

% N
&,
5
4 . "
i
Y e . B
Awh
ok 2] N S
-~ -
\
A . -
¥
)
3
O o
o, X
L2 E s : <
e e
r = ey P
P S S
iy e ad
PN :
4 *
o 5
>
=
4 A |
& |
-
IS e

o 4G @

communityhomestay.com LT]

COMMUNITY 7
HOMESTAY NETWORK

Nagarkot Hike to
Waterfall overlooking the
Himalayas - Hike to a
waterfall and enjoy a
swim

$3900 per guest

9 Bastola Gaun Bus Stop, 11,, TR®BIE
[P, HEHs9jsit TTRBIC 44600, Nepal
The first co
where it ha
years.Now
Experience Overview:Hike: Easy to Moderate | coffee, this
Distance: 5-6 km | Duration: 3 - 3.5 hrs | Time:
Morning/ AfternoonBest Season: All year | Start

/ End: Nagarkot Community
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https://www.communityhomestay.com/

Trallborn

DEVELOPMENT Ruca

Trailborn i1s an eco-tourism platform that offers
distinct hotels and lodging experiences near
outdoor destinations like the Grand Canyon and
the Rockies.

In collaboration with Ruca’s design team, we
created a website that captures the rustic
beauty of the featured locations alongside the
refined experience of staying at a Trailborn
outpost. The site, importantly, needed “coming
soon” pages, which could be easily modified and
evolved as the company adds new locations. We
Included a built-In reservation tool to make
booking easy, clear navigation, and
uncomplicated Ul, all requirements for a
hospitality-focused company.

& staytrailborn.com

- TRAILBORN

OVERVIEW ROOMS GALLERY EXI

ESTES PARK 40.3°N, 105.5° W

TRAILBORN

ROCKY MOUNTAINS
OUTPOST

EXPLORE STAY



https://www.staytrailborn.com/
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LIVE SITE /

Chris Zeunstrom

CEOQO | Ruca Agency

“Over the past five years, Ruca has been fortunate to partner with Outside on an
extensive array of projects, each more ambitious than the last. From monumental
undertakings like the Statue of Liberty and Rubicon to Persistent and a plethora
of groundbreaking startups, Outside’s role as our dev partner has been nothing
short of exemplary.

Their technical acumen, dedication, and unparalleled expertise have been a
cornerstone in bringing our most audacious ideas to life. The seamless integration
of their team with ours has led to the creation of digital solutions that are both
INnnovative and reliable. In an industry where precision and innovation are
paramount, Outside consistently delivers beyond expectations. They approach
every challenge with an unmatched passion and have an uncanny ability to
transform abstract concepts into tangible results. In reflecting on our partnership,
It’s evident that Ruca’s most significant achievements have been made possible
due to our collaboration with Outside. Their commitment to excellence and their
unwavering support have made them more than just a dev partner; they have
become an extension of the Ruca family.”

Email:
chris@ruca.co
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https://www.ruca.co/

LIVE SITE /

Kristen Kammerer

Founder & CEO | Generation Environment

“Outside Is more than a design and dev agency for
Gen E-they are true partners and teammates in
supporting our mission through building the best app,
website, and brand to match our vision. They are
collaborative, have the utmost integrity, and always
deliver on our high standards for product quality/UX/
Ul. It’s why they’ve been our design and dev partners
for several years and counting!”

Email:
kristen@generationenvironment.com

52


https://generationenvironment.com/

LIVE SITE /

Milena Sales

Marketing Director | Crozier

“The Outside team—from development to design
to copy creation—has done a wonderful job
creating a website for Crozier that is aesthetically
resonant, showcases all of our global services,
and Is flexible enough for us to work with for years
to come. They have also been communicative
start to finish.”

——— Email:
: milenalaura@gmail.com
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https://www.crozierfinearts.com/locations

LIVE SITE /

NOOr

Founder & CEO | Mauj

“We’'re so grateful to be working with incredible
partners like Outside. Outside’s team has been
amazing at receliving all our feedback and comments
with such warmth and also with such strategic
thought. And they’re always making our work better
and better. We're really grateful to have Outside as
partners In this journey and thank them for helping us
dismantle the shame around women’s bodies In the
Middle East”
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https://www.mauj.me/

utside

Dhanyabad
(| hanks)

Contact:
hello@outside.studio



